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Problan sand Countermeasures n the Enforcanent of the Custamer
Relationship M anageanent n M iddle and Snall - sized Enterprise

L IQiang
(Property Office, Jilin Nomal Institute of Engineering and Technology, Changchun Jilin 130052, China)

Abstract: A s a kind of intelligent cusiomer management pattem based on infomation technolo-
gy, customer relationship management (CRM ) iswidely gpplied at abroad But there are sme
problems in the agects of conception, technology and method when middle and snall - sized
entemprises enforce the CRM, which prevents the perfomance and gread of the function of
CRM. Thispgper mainly presents the problans in the enforcament of the CRM in middle and
snall - sized enteprises and proposes the lutions according o the feature of enterprise devel-
opment
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